
Connoisseurs 
Social Media 
Guidelines

These guidelines have been put together to help retailers 
promote Connoisseurs products on social media. As 
well as guidance on promoting individual products, 
there’s also advice on incorporating our brand into the 
retailer’s own social media strategy. 

Social media platforms Facebook, Instagram and Twitter are large players in 
the jewellery industry and should be used to your advantage. They provide the 
ability to speak with your customer base, acquire new customers, sell products 
and retain existing customers. 
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Social Media Platforms

1. Create an engaging post and publish it. 

Tip - Generally we advise not to use hashtags in Facebook posts. However, if you 
are still keen to use them, the optimum amount of hashtags per post is 1-2. 

2. Click on the blue ‘boost post’ button at the bottom right-hand corner.

Facebook is one of the best tools for targeting a specific 
audience through paid campaigns, and as you may 
know its rules and algorithms can make it hard to ensure 
your followers see your posts. Facebook holds data 
about its users , and allows businesses paid access to 
its knowledge for promoting their products or services. 

Facebook

Here’s a step-by-step guide on how 
you do it:

02



3. Next, select ‘People you choose through targeting’ and click edit.

4. This next window is where knowing your customers will really help. The goal 
audience size is between 36,000 and 70,000. With this in mind you can start to 
narrow down your audience based on demographics and interests. In terms of 
location, it’s advisable to focus on a 10-30 mile radius (depending on location) 
around your shop. However, if you find you’re just short of the 35,000 minimum 
you can increase the radius to reach this figure. 
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As the example post is related to a shop in Norfolk, we have focused on a 
40 km radius around the shop location. As the shop is promoting a 6 month 
interest free payment plan on wedding and engagement rings, we are going 
to target the following:

We’ve reached an audience of 41,000, which is great. We now want to make 
sure that we exclude anyone who is now married as promoting this post to 
them would be a waste of advertising budget. 

We now have a small but targeted audience, which you now need to save. 

Did you know? - Using the Facebook audience builder isn’t the only way to select 
an audience, you can also use Pixels, custom audiences, email data, and lookalike 
audiences. 

Both men and 
women

Aged 25-35 In a relationship or 
engaged

Have interests in marriage proposal, wedding ring, 
engagement ring, wedding and event planning, wedding 
dress, brides, wedding planners, and wedding invitation.

Have friends who 
are newly engaged 
and/or newlyweds 
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Instagram is a very valuable tool to engage potential 
and existing customers. The highly visual format lends 
itself nicely to stunning, shiny jewels, and the prolifery 
of hashtags mean it’s a great way to attract interested 
people who may not already follow a page.

Instagram

5. Next, you need to scroll down on the left hand side of the window and if you 
have an Instagram account for your business you may need to untick the box 
which allows the promotion to run on Instagram as well. The reason for this 
being, the post has been written specifically for Facebook so may not work as 
well on Instagram which is more of a visually led platform. 

6. You will now be required to pay some money, which could be anything from 
£1 to £1,000, depending on how many people out of your audience you would 
like to reach. In this example, we have chosen to boost the post by £20 which 
will reach between 3,100 and 11,000 people from our selected audience. 

7. The final step is to click the big blue ‘Boost Now’ button in the bottom 
right-hand corner of the window. 

Tip - We advise you set your promotion duration 
to 1 day. This method of promotion is called a 
‘thunderclap’, meaning lots of people see your 
post at the same time to generate the maximum 
impact.
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Tip - As this post is going to be boosted, there is no need to include your 30 
hashtags (these are more important for your standard Instagram posts where 
they will help you to achieve organic (unpaid for) reach. 

These are:

1. When you are planning your post, you need to 
make sure that it will work on both Facebook and 
Instagram. The image should be high quality and 
visually captivating, and the text should be short and 
compelling. 

2. Where we mentioned for the Facebook boosting to 
untick the box which allows the promotion to run on 
Instagram, for this promotion we will leave it ticked. 

Instagram pages can be linked to Facebook Pages too, so local pages could 
work alongside Facebook, and allow targeted boosting across both networks if 
this is required. Our advice is to actually prioritise advertising budget spend on 
Facebook because the platform is so much more advanced. In order to link an 
Instagram account, an individual needs login details to access the Instagram 
and also have admin rights on a Facebook Page. 

If you would like to run a promotion on Instagram, the process is carried out on Facebook by repeating the boosting 
process above with a few key changes.

Tip - Instagram allows up to 30 hashtags, experiment to find what works best 
and save these on your device as a memo or note, so you can use them in future. 
Try not to always use the same hashtags too regularly, or else Instagram may 
‘shadowban’ your posts from showing in that hashtag. 
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Sessions

www.totheend.co.uk

sessions@totheend.co.uk 

https://www.socialmediaexaminer.com/facebook-for-business-ultimate-faceboo
k-marketing-guide/ 

https://www.simplybusiness.co.uk/microsites/facebook-for-small-businesses/

https://www.offers.hubspot.com/how-to-use-twitter-for-business  

https://www.simplybusiness.co.uk/microsites/twitter-for-small-businesses/ 

If you have read the above and would like to know 
more about marketing your business on social media, 
please contact To The End an award-winning content 
marketing agency that provides tailored workshops for 
businesses to help them develop a successful social 
media presence.

Resources:

Boosting your knowledge even further


